M & F WORLDWIDE CORP.
REPORTS INCOME FOR 2006 FOURTH QUARTER AND YEAR

New York, NY — March 9, 2007 - M & F Worldwide Corp. (NYSE: MFW - News),
today reported results for the fourth quarter and year ended December 31, 2006.

Net revenues increased by $127.2 million to $174.6 million in the fourth quarter
of 2006 from $47.4 million in the fourth quarter of 2005. On December 15, 2005, M & F
Worldwide acquired Clarke American, a leading provider of checks and related products,
direct marketing services and contact center services in the United States. The
Company’s revenues increased primarily due to a full quarter of Clarke American’s
results in 2006 versus 17 days following the acquisition in 2005. Net income was $6.6
million in the fourth quarter of 2006 versus $5.7 million in the fourth quarter of 2005.
The increase of $0.9 million is primarily due to the inclusion of Clarke American’s full
fourth quarter net income of $1.9 million in 2006 versus a net loss of $1.3 million for the
17 days following the acquisition in 2005, partially offset by higher interest expense at
Mafco Worldwide related to indebtedness incurred in December 2005. Basic earnings per
common share were $0.33 in the fourth quarter of 2006 and $0.30 in the fourth quarter of
2005. Diluted earnings per common share were $0.32 in the fourth quarter of 2006 and
$0.28 in the fourth quarter of 2005.

Net revenues increased by $600.6 million to $722.0 million in 2006 from $121.4
million in 2005. The Company’s revenues increased primarily due to a full year of Clarke
American’s results in 2006 versus the last 17 days in 2005. Net income was $36.2 million
in 2006 versus $24.0 million in 2005. The increase of $12.2 million is primarily due to
the inclusion of Clarke American’s full year net income of $19.5 million in 2006 versus a
net loss of $1.3 million for the 17 days following the acquisition in 2005. The increase
attributable to Clarke American was partially offset by higher interest expense at Mafco
Worldwide related to indebtedness incurred in December 2005. In addition, there was
other income of $3.9 million in 2005 due to non-operational items, including the sale of
marketable securities, that did not reoccur in 2006. Basic earnings per common share
were $1.82 in 2006 and $1.25 in 2005. Diluted earnings per common share were $1.78 in
2006 and $1.21 in 2005.

Financial Institution and Direct to Consumer Segments

Net revenues from the Financial Institution segment, operated by Clarke
American, increased by $103.6 million to $123.9 million for the full fourth quarter of
2006 from $20.3 million for the last 17 days of 2005. Operating income from the
Financial Institution segment was $15.8 million for the full fourth quarter of 2006 versus
$0.5 million for the last 17 days of 2005. Net revenues from the Direct to Consumer
segment, also operated by Clarke American, increased by $21.8 million to $25.6 million
for the full fourth quarter of 2006 from $3.8 million for the last 17 days of 2005.
Operating income from the Direct to Consumer segment was $2.6 million for the full
fourth quarter of 2006 versus $0.2 million for the last 17 days of 2005.

Net revenues from the Financial Institution segment increased by $502.7 million
to $523.0 million for the full year 2006 from $20.3 million for the last 17 days of 2005.
Operating income from the Financial Institution segment was $76.8 million for the full
year 2006 versus $0.5 million for the last 17 days of 2005. Net revenues from the Direct



to Consumer segment increased by $97.1 million to $100.9 million for the full year 2006
from $3.8 million for the last 17 days of 2005. Operating income from the Direct to
Consumer segment was $10.2 million for the full year 2006 versus $0.2 million for the
last 17 days of 2005.

For additional information on Clarke American’s results for the years ended
December 31, 2006 and 2005, refer to Clarke American’s press release issued on
February 21, 2007, and Form 10-K filed with the Securities and Exchange Commission
today.

Licorice Products Segment

Net revenues from the Licorice Products segment, operated by Mafco Worldwide,
increased by $1.8 million to $25.1 million in the fourth quarter of 2006 from $23.3
million in the fourth quarter of 2005. The increase in revenues was primarily driven by
an increase in Magnasweet and licorice derivative sales of $0.3 million on higher
shipment volumes, an increase in sales to worldwide tobacco customers of $0.5 million
primarily due to the timing of orders shipped, higher sales of $0.2 million to the
confectionary market, as well as an increase in sales of raw materials to Mafco
Worldwide’s joint venture of $0.8 million in the fourth quarter of 2006 versus the fourth
quarter of 2005. Operating income was $9.1 million in the fourth quarter of 2006 versus
$8.7 million in the fourth quarter of 2005. The increase in operating income of $0.4
million was primarily due to the corresponding increase in revenues.

Net revenues from the Licorice Products segment increased by $0.8 million to
$98.1 million in 2006 from $97.3 million in 2005. Magnasweet and licorice derivative
sales increased $1.1 million in 2006 versus 2005 on higher shipment volumes. Sales to
the worldwide tobacco industry for licorice and non-licorice products declined $1.7
million in 2006 compared to 2005 as a result of lower shipment volumes due to a
decrease in cigarette consumption in certain markets and a decline in shipment volumes
of non-licorice products to the worldwide tobacco industry. Sales of licorice products to
confectionary and other customers declined by $0.5 million on lower shipment volumes
in 2006 versus 2005. Mafco Worldwide’s sales of raw materials to its joint venture in
China increased by $1.9 million in 2006 versus 2005. Operating income was $35.7
million in 2006 versus $36.7 million in 2005. The decrease in operating income of $1.0
million was due to substantially higher energy, raw materials and other manufacturing
costs, which more than offset the corresponding increase in revenues in 2006.

Acquisition of John H. Harland

On December 19, 2006, M & F Worldwide entered into a definitive agreement
and plan of merger (the “Merger Agreement”) with John H. Harland Company
(“Harland™), pursuant to which M & F Worldwide will acquire Harland. Under the terms
of the Merger Agreement, each outstanding share of common stock of Harland will be
converted into the right to receive $52.75 in cash, representing an approximate
transaction value of $1.7 billion. The Merger Agreement and the merger have been
approved by the boards of directors of both M & F Worldwide and Harland. The merger
is subject to the satisfaction or waiver of customary closing conditions, including the
expiration or termination of the applicable waiting period under the Hart-Scott-Rodino
Antitrust Improvements Act of 1976, as amended, and approval by Harland’s



shareholders. In connection with the merger, the Company expects to incur additional
indebtedness to be issued by Clarke American, the proceeds of which, together with cash
on hand, will be used to finance the approximate $1.7 billion purchase price, to refinance
existing Clarke American and Harland debt and to pay related premiums, fees and other
expenses.

About M & F Worldwide

M & F Worldwide has two business lines, which are operated by Clarke
American and Mafco Worldwide. Clarke American is a leading provider of checks and
related products, direct marketing services and contact center services in the United
States. Clarke American’s business consists of two segments: the Financial Institution
segment and the Direct to Consumer segment. Through the Financial Institution segment,
Clarke American serves financial institution clients. Through the Direct to Consumer
segment, Clarke American serves individual consumers and commercial institutions.
Mafco Worldwide’s business is the production of licorice products for sale to the
tobacco, food, pharmaceutical and confectionery industries (which is the Company’s
Licorice Products segment).

*k%x

This press release contains forward-looking statements, within the meaning of the Private
Securities Litigation Reform Act of 1995, which involve risks and uncertainties. M & F
Worldwide's actual results may differ materially from those discussed in such forward-
looking statements. In addition to factors described in M & F Worldwide's Securities and
Exchange Commission filings and others (including in the Risk Factors set forth in the
Annual Report Form on 10-K of M & F Worldwide filed with the Securities and
Exchange Commission today), the following factors could cause M & F Worldwide's
actual results to differ materially from those expressed in any forward-looking statements
made by M & F Worldwide: (a) economic, climatic or political conditions in countries in
which Mafco Worldwide sources licorice root; (b) economic, regulatory or political
conditions that have an impact on the worldwide tobacco industry or on the consumption
of tobacco products in which licorice products are used; (c) the failure of third parties to
make full and timely payment to M & F Worldwide for environmental, asbestos, tax and
other matters for which M & F Worldwide is entitled to indemnification; (d) the maturity
of the principal industry in which Clarke American operates and trends in the paper
check industry, including a faster than anticipated decline in check usage due to
increasing use of alternative payment methods and other factors; (e) consolidation
among financial institutions and other adverse changes among the large clients on which
Clarke American depends, resulting in decreased revenues; (f) lower than expected cash
flow from operations; (g) significant increases in interest rates; (h) unfavorable foreign
currency fluctuations; (i) the Company’s substantial indebtedness; (j) approval of the
Harland acquisition by the shareholders of Harland; (k) the inability to consummate the
Harland acquisition or, if consummated, integrate the operations of Harland in a manner
that realizes all of the potential benefits of the acquisition; and (l) the results of the
review of the Harland acquisition by regulatory agencies, and any conditions imposed in
connection with consummation of the Harland acquisition. M & F Worldwide assumes no
responsibility to update the forward-looking statements contained in this release.



M & F Worldwide Corp. and Subsidiaries
Consolidated Statements of Income
(in millions, except per share data)

Three Months Ended

December 31, Year Ended December 31,
2006 2005 2006 2005
NEL TEVENUES ...ttt ettt st re et s, $ 1746 $ 474 $7220 $121.4
COSE OF TEBVENUES ..ottt sttt st e e e e, 108.9 29.6 440.5 66.5
GrOSS PrOfit....uciviieicccc e, 65.7 17.8 281.5 54.9
Selling, general and administrative EXPenses .........ccocevververvreriennns 40.0 9.6 164.0 21.4
Operating INCOME .......cccveieiiiesie e, 25.7 8.2 117.5 335
INEEIEST INCOME ...ttt e 0.9 1.2 2.7 3.5
INTEIEST EXPENSE ..e.viieeeieiee ettt ene e (17.4) 4.7) (68.0) (5.0
Other income (EXPENSE), NEL.....c.ceververirierieirereeee e - 2.8 - 3.9
Income before INCOME TAXES .......ccvvevvveeiiieeeie e 9.2 7.5 52.2 35.9
Provision for iNCOME taXES ........c.civvieiieiieiie e 2.6 1.8 16.0 11.9
NEEINCOME ..o $ 6.6 $ 57 _$ 362 $ 240

Earnings per common share:
Basic $ 033 $ 030 $ 182 $ 1.25

Diluted $ 032 $ 028 ¢ 1.78 $ 121




